
2018 PSA Year in Review

P r e p a r e d  b y -



2018 PSA Airing by Length

This chart shows the percentage 
of airings by lengths.  In 2018 
the 30 and 60 second lengths 
came closer to even.  The 60 

second length increase to 43% 
from the 2017 rate of 41%.  The 

30 second length increase to 
39% from the 2017 rate of 34%.  

The 90 second length again 
appears on the chart with a 

solid 3% and the 5 second spots 
achieved 1% of the airings.  The 

15, and 20 second lengths 
remained constant at 6-7%.
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Total number of PSA 
Campaigns by Year

T h e  n u m b e r  o f  P S A s  w a s  
a lm o s t  t h e  s a m e  a s  i n  
2 0 1 7 .   A f t e r  a  d e c a d e  o f  
s t e a d y  i n c r e a s e s  p e a k in g  
i n  2 0 1 3 ,  P S A s  h a v e  
d e c r e a s e d  t o  p r e -2 0 0 0  
l e v e l s .   T h i s  p r o v id e s  
y o u r  n o n p r o f i t  w i t h  t h e  
a b i l i t y  t o  a c q u i r e  m o r e  
a i r i n g s  a s  t h e  n u m b e r  o f  
a i r i n g s  h a s  r e m a in e d  
r e l a t i v e l y  t h e  s a m e . 0
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Airings by Day of the Week

A s  in  b o t h  2 0 1 6  a n d  
2 0 1 7  t h e  a i r i n g s  b y  
d a y  o f  t h e  w e e k  i n  
2 0 1 8  s h o w s  a  v e r y  
s t e a d y  r a t e  M o n d a y  
t h r o u g h  F r id a y .   T h e r e  
i s  a  s h a r p  i n c r e a s e  i n  
S a t u r d a y  a n d  S u n d a y .
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PSAs Airing by Daypart

T h e r e  w e r e  n o t  s i g n i f i c a n t  
c h a n g e s  f r o m  2 0 1 7  t o  2 0 1 8  
i n  w h e n  P S A s  a i r e d .  T h e  
d a y p a r t   t h a t  w a s  m o s t  
p o p u la t e d  w a s  E a r l y  A M  
(G o o d  M o r n in g  A m e r i c a ) t im e  
s l o t  (2 0 1 8  3 5 %  v e r s u s  2 0 1 7  
3 6 % ).   F o l l o w e d  c l o s e l y  b y  
D a y  T im e  w i t h  2 8 %  t h i s  y e a r  
v e r s u s  2 4 %  in  2 0 1 7 .   T h e  
o t h e r  d a y  p a r t s  w e r e  a lm o s t  
e x a c t l y  t h e  s a m e  a s  i n  2 0 1 7 .
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PSA Airings by Month
A i r i n g s  a r e  m o s t l y  
c o n s i s t e n t  
t h r o u g h o u t  t h e  y e a r  
w i t h  i n c r e a s e s  i n  
t h e  f i r s t  m o n t h s  t o  
t h e  y e a r  a n d  d r o p s  
i n  O c t o b e r ,  
N o v e m b e r  a n d  
D e c e m b e r .
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Market Grouped by Tens total 2018 Airings

T o  p r o d u c e  t h i s  g r a p h ,  
T V  A c c e s s  a d d e d  a l l  t h e  
a i r i n g s  i n  e a c h  g r o u p  o f  
t e n  m a r k e t s .   t h e  g r a p h  
s h o w s  t h a t  t h e  t o p  4 0  
m a r k e t s  p r e f o r m e d  v e r y  
s im i l a r l y .   I n  s o m e  o f  
t h e  h ig h e r  m a r k e t  
g r o u p s  t h e r e  w e r e  
s t a t i o n s  t h a t  a i r e d  t h e  
m e s s a g e s  t h o u s a n d s  o f  
t im e s  s k e w in g  t h e  
g r a p h  w i t h  s o m e  o u t  o f  
p o r t i o n  b a r s .
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Top Markets by Number of Airings

T h e  t o p  1 0  m a r k e t s  
b y  n u m b e r  o f  
a i r i n g s  a r e  c h a r t e d ,  
w i t h  t h e  r a n k  o f  t h e  
m a r k e t  l i s t e d  
b e lo w .   O n l y  f o u r  
m a r k e t s  r e p e a t s  
f r o m  la s t  y e a r ’s  
c h a r t  a n d  n o  
m a r k e t  h a s  l a s t e d  
m o r e  t h a n  f i v e  
y e a r s  o n  t h i s  
r a n k in g . 0
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Markets by Number of Airings

Red 25,000-
150,000

Orange 15,000-24,999

Yellow 10,000-14,999

Green 5,000-9,999

Blue 1,000-4,999

Purple 1-999
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